BIGGEST EVER MARKETING BOOK

Electronic Media And e-commerce Make Their Debuts

Forty two thousand contact names from the UK’s top 10,000 companies are found in the 1999 edition of The Marketing Managers Yearbook, just published by AP Information Services.

This eighth and biggest-ever edition recognises the growing importance of electronic media and e-commerce with a new section containing details of companies offering web-site design and installation and CD-ROM design and production.

10,000 Marketing Departments Profiled

As well as full profiles of the marketing departments of 10,000 companies, which have more than 100 staff or a marketing budget over £100,000, the Yearbook lists some 4,500 suppliers of marketing services covering 20 categories including advertising agencies, public relations consultants and design companies.

Karen Linch, Editor of The Marketing Manager’s Yearbook, commenting on the new edition, said, “With a 100% increase in contacts listed since it was first published in 1991, this yearbook is invaluable for sourcing new business leads and networking within the marketing industry.”

Pay Check

Marketing salaries come under scrutiny in a special section devoted to the most recent salary survey from The Reward Group giving a detailed breakdown of salary levels in the sales and marketing functions.

Ten feature articles and company profiles include pieces by Martin George, Director of Marketing at British Airways and Michael Boxberger, President and CEO, Korn/Ferry International.

In her article on flexible working within the marketing business, Carol Savage, Director of The Resource Connection, controversially suggests that “some employees might be measured on their achievements, not on the hours they work – output not input.”

On Board

The role of marketing people in the boardroom draws comment from Ray Perry, Director of Marketing at The Chartered Institute of Marketing.   He says, “Our research suggests that less than half of UK companies have marketers represented on the board, compared with 88% of companies which have a Finance Director at board level.”

The Marketing Manager’s Yearbook is published by AP Information Services in association with The Chartered Institute of Marketing.   Price: £94.95 obtainable from AP Information Services, Marlborough House, 298 Regents Park Road, London N3 2UU, Tel: 020-8349 9988, Fax: 020-8349 9797; e-mail: marketing@ap-info.co.uk; web address: www.ap-info.co.uk
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