MILLENNIUM MARKETING BOOK

BEATS ITS OWN RECORD FOR SIZE AND CONTENT

New features in the biggest-ever Marketing Manager's Yearbook published in January 2000 for the Millennium include a fax back form to obtain further information on products and services mentioned in the book.  The form covers marketing services, public relations, direct mail, advertising, conference and exhibition venues and event services, sales promotions, premiums, incentives and sourcing companies.  Users can rapidly copy and fax back the form for repeated use throughout the year.

At 1334 pages, The Marketing Manager's Yearbook 2000 is the biggest yet published and contains information on 45,000 key decision-makers in over 9000 companies having more than 100 staff and includes details of their marketing budgets where companies spend over £100,000.

This 9th edition benefits from the results of detailed research that has resulted in over 80% of entries being updated from the 1999 edition.

Reflecting the growth in e-commerce, the internet section of the book is considerably expanded and there is a new section covering telebusiness which includes call centres, and inbound and outbound telesales and marketing.

The Marketing Manager's Yearbook is published in association with The Chartered Institute of Marketing whose marketing director, Ray Perry, has written the foreword.

There are over 4000 suppliers and advisers listed in a separate section and these include direct marketing/mail agencies, design companies, advertising agencies, marketing consultancies, associations and institutes, publications, PR consultancies, mailing list providers, and web designers.

The Marketing Manager's Yearbook, priced at £109.95 plus £5.00 p+p, is published by AP Information Services, Marlborough House, 298 Regents Park Road, London N3 2UU. Tel: 020 8349 9988 , Fax: 020 8349 9797, web: www.ap-info.co.uk 

-   end   -

For further media information contact the Yearbook’s Editor, Karen Linch, AP Information Services.

Notes to Editors: for a review copy of The Marketing Manager’s Yearbook 2000, please fax your request on journal letterhead with a brief description of the publication’s readership to: Andrew Wong at AP Information Services – FAX: 020 8349 9797

A colour transparency of The Marketing Manager’s Yearbook is available from Phyllis Oberman Consultants.
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