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Power to the Marketer!  Power to the Marketer!  

AP Information Services Ltd. is pleased to announce the publication of the 13th edition of The Marketing Manager’s Yearbook.  The book now lists more than 47,000 marketing contacts from over 10,000 major UK companies. With some 80% of companies changing the information within their entries, noticeable trends are visible within the UK marketing profession.

Industry experts have written knowledgeable and informative articles setting out practical guidelines for the modern marketing manager and the message is loud and clear: recognise the importance of marketing.  Despite the acknowledged, and frequently debated, importance of the marketing professional Stephen Cheliotis, Superbrands Ltd./The Brand Council points out that:

 “those charged with looking after brand assets still rarely make the boardroom and marketing budgets often continue to be the first cut during a downturn……. Those that hold the budgets do not hold marketing in the same high regard. Only 57% felt that marketing was a necessary investment for long-term growth, compared to 92% who believed it is necessary to invest in IT, 86% in training, 79% in human resources and 59% in research and development.”

Peter Fisk, CEO, The Chartered Institute of Marketing sums it up by saying;

“You are essential to effective business decision-making, and should strive to play a more active part in it…… You balance short-term profits with long-term value creation in a unique way.  No one else in the business is better placed to do this than the marketer.  Your tactical marketing decisions will have a direct impact on the bottom line of your brand – for example, special offers and promotions will affect both value and volume market shares, and ultimately will have an effect on the profit you create.  Your strategic marketing decisions, such as building your brand, and ensuring more effective relationships with both your customers and your consumers, have massive implications on the long-term value your brand can create.”  

Development within the marketing sphere is perceptible in a growing number of major companies where the emphasis has shifted from further internal demarcation of the marketing role to one where the importance of external alliances is increased.  Something that has always been significant for the smaller and medium sized organisation has a growing significance for the larger players.  Editor of The Marketing Manager’s Yearbook, Helen Helmer, notices a growing development within the marketing profession where marketers are working across more platforms with a wider variety of organisations:

“the new commercial opportunities afforded by technological advancement are being harnessed more creatively and with greater success than ever before. This is evident in the responsibilities of the marketing departments that are listed in this directory. In addition to the increase of E-commerce managers that we have seen year-on-year, there are a growing number of marketing professionals with ‘relationship’ and ‘partnership’ in their job titles. We are working with each other more, across more platforms and using each other’s expertise more effectively, to reach a marketplace itself more technologically knowledgeable.” 

Maybe this is the way forward for the marketer.  Will this lead to further board appointments in the future?  As the marketing role develops to keep pace with all new technological advances, will it lead to a greater board-level recognition of the marketing function?

The Marketing Manager’s Yearbook 2004 is available from AP Information Services Ltd. at a cost of £155 + P&P. Further details can be obtained from the website www.marketingmanagers.co.uk or by contacting AP Information Services Ltd., Marlborough House, 298 Regents Park Road, London N3 2UU. Telephone 020-8349 9988, Fax: 020-8349 9797, email: marketing@apinfo.co.uk
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