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"The Importance of Accurate and Up-to-Date Information" - Ray Perry Director of Marketing (CIM)

The eleventh edition of the highly successful Marketing Manager’s Yearbook is now available with a record listing of over 45,000 marketing contacts across over 10,000 major UK companies. Thousands of changes which have influenced marketing departments over the past year have been researched and inputted ensuring the named contacts within the sales, marketing and PR departments of major marketing client companies across all industry sectors are accurate and up-to-date. Further detailed research has also resulted in the number of suppliers of marketing services listed rising to 4,400!

In response to demand for this information from directory users, two new supplier sections for Printing Services and Advertising Sales Houses have been added to the 2002 edition. A Field Marketing index has also been added to the Direct Mail & Marketing Companies section to reflect the recent growth in this area.

This year's foreword is supplied by Ray Perry, Director of Marketing for The Chartered Institute of Marketing. The CIM have been enthusiastic supporters of The Marketing Manager's Yearbook for several years. In his foreword Ray Perry suggests that the technological change currently taking place in the marketing sector will increase the need for valuable information in the future. He states, 'The fact that you are reading this book is evidence that you recognise the importance of up-to-date information.'

Also included within the directory are topical articles supplied by prominent marketing associations and bodies such as, The Interactive Advertising Bureau, Email Marketing Association, British Market Research Association, Institute of Sales Promotion and Direct Marketing Association. Articles cover Internet Marketing, Permission Marketing, Market Research and new data protection practices.

The Marketing Manager’s Yearbook 2002 is available from AP Information Services, the specialist directory publisher and business list provider, at a cost of £140.00 (plus postage & packaging). Further details can be obtained from the website: www.marketingmanagers.co.uk or by contacting AP Information Services, Marlborough House, 298 Regents Park Road, London, N3 2UU. Telephone: 020 8349 9988, Fax: 020 8349 9797, Email: marketing@ap-info.co.uk 
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Note to Editors:

For further information or a review copy of The Marketing Manager’s Yearbook 2002, please fax Philip Lowther, AP Information Services, on journal letter heading with a brief description of readership: Fax: 020-8349 9800 or e-mail philip@ap-info.co.uk

See www.ap-info.co.uk for details of all AP Information Services’ directories and database services.

Press Release








