NEWS RELEASE

Date: 24 October 2005

RESEARCH REVEALS SPENDING ON BELOW-THE-LINE MARKETING DISCIPLINES IS TO REMAIN HIGH INTO 2006

AP Information Services, the UK’s leading specialist provider of highly accurate business contact information, releases research today XX October, from the responses of 5,000 senior marketers, which reveals that marketing spend is set to remain high in direct marketing disciplines well into 2006.

The research, carried out in September 2005, asked Marketing Directors and Marketing Managers the question ‘what is your allocation of marketing spend over the next twelve months?’.

The research reveals that spend on corporate literature tops the list, with 80% of marketers allocating their budget to the development and production of such material.  Attendance at trade exhibitions remains a high priority for marketers with 79% choosing to regularly exhibit.  

Seventy eight per cent of companies listed believe advertising in trade magazines to be an effective tool in order to communicate with their target audiences.  The use of public relations also ranks high, with 75% of companies revealing that they intend to spend money on PR activity.  Direct mail, as expected, scored high amongst marketers with 69% of responders choosing this route to communicate with prospects and customers. 

Corporate hospitality features high in the priority stakes amongst marketers with almost half of those companies listed investing significant resources into entertaining valued clients. 
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The recent increase in online advertising was also reflected in the research; with thirty four per cent of companies allocating marketing spend to this medium.  Despite confusion over opt-in/opt-out legislation, one fifth of responders planned to run e-mail campaigns.

Of all the marketing channels available to companies, the least preferred by marketers are direct response TV and SMS text messaging.  Telemarketing, cinema and television advertising also featured low on the list. 

This data has been collected via initial research by AP information Services amongst marketers who will feature in their Marketing Manager’s Yearbook 2006, due to be published in March.  The Marketing Manager’s Yearbook is published annually by AP Information Service’s Yearbook with the current 2005 edition containing over 47,000 key marketing contacts, including marketing directors and brand managers, in over 10,250 of the UK’s blue-chip companies and organisations.  Almost 5,000 marketers responded to the question on the allocation of marketing spend at their organisation.

Philip Lowther, Marketing Manager at AP Information Services, comments on the research:

“Our research provides valuable insight into the planned marketing spend by the UK’s largest companies and organisations.  It is interesting to observe that as well as the growing emergence of online marketing, traditional below-the-line marketing routes such as the use of corporate literature and exhibitions still hold favour amongst marketers.  The effective value of direct mail has been acknowledged, with over two-thirds of respondents saying they will use this route.

“This research also demonstrates that marketers continue to seek maximum return from their investment by utilising a variety of media routes.” 
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ABOUT AP INFORMATION SERVICES
AP Information Services is the UK’s leading specialist provider of highly accurate in-depth business contact information, with a database of over 150,000 named business professionals specialising in marketing, HR, design, IT, training, pensions and corporate finance from the UK’s largest 20,000 organisations.  
AP Information Services also provides the widest range of in-depth information on the leading suppliers of products and services to these sectors.  
For almost 30 years, AP Information Services has published a range of award-winning annual directories.  These include: The Marketing Manager’s Yearbook, The Design Buyer’s Yearbook, The Personnel Manager’s Yearbook, The Training Manager’s Yearbook, Crawford’s Directory of City Connections, Pension Funds and their Advisers and International Pension Funds and their Advisers. 

AP Information Services is committed to providing the highest quality and most accurate business mailing lists in the marketplace.  They are so confident of their accuracy that they guarantee to refund 3 times the cost of each goneaway. In addition AP Information Services have no minimum order value for those who purchase their data.

AP Information Services’ data and also contract publishing expertise has meant that Dun & Bradstreet (D&D) have appointed them to produce all their UK directories.  These include: Who Owns Whom, Key British Enterprises and D&B Business Registers.

